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Mediaplanet In what ways is Canada’s 
entrepreneurship and innovation lands-
cape attracting international attention?
Yung Wu Canada has always been home to 
inventions and innovators that have changed 
the world. Witness insulin, the electric light 
bulb, Java programming language, and alka-
line batteries. In the past, Canada may have 
been the innovation economy’s best-kept se-
cret because of that classic Canadian trait of 
remaining humble. Today’s heroes are glo-
bal thought leaders such as Dr. Geo� rey Hin-
ton from the Vector Institute at MaRS, also 
known as the “godfather” of machine lear-
ning. Maybe the biggest di� erence is the 
change in narrative globally, where Canadian 
personality traits of tolerance, embracing di-
versity and welcoming newcomers, seeking 
win-win relationships, and staying hum-
ble are in sharp contrast to other areas of the 
world, where those values are under signifi -
cant attack. The best have always wanted to 
work with the best, and in today’s geopolitical 
context, this goes a long way to making Cana-
da stand out as a destination for great innova-
tors — not just a source of great talent.

MP What is unique about founding 
and operating a company in Canada?
YW Aside from our expertise and innova-
tions in science and technology, Canada has 
an edge globally because of our reputation and 
culture. As an immigrant and a serial entrepre-
neur who has always built made-in-Canada 
companies, I can attest that Canada’s culture is 
a huge di� erentiator and an advantage when it 
comes to turning great ideas into commercial 
businesses that win on a global stage. Business 
is conducted between people, not organiza-
tions. Having instant access to connections of 
warmth, trust, and a win-win stance from the 
outset because of our Canadian values and re-
putation is an immensely valuable asset to Ca-
nadian companies.

MP What's the link between innova-
tion and economic development? 
Does one drive the other or are they 
mutually exclusive?
YW The cycle time for innovation is shrin-
king. In past decades, one could build long-
term competitive advantage around a sing-
le piece of intellectual property. Today, we're 
seeing innovations disrupting prior innova-

tions within years, not decades. Sustainable 
economic development can only come from 
an ability to continuously innovate or the 
agility to constantly adopt new innovations. 
I fear that without one or both of these traits, 
organizations and entire sectors are facing 
existential threats in a future where the only 
certainty is change.

MP You’ve mentioned that right now 
we have a unique window of oppor-
tunity to make Canada an internatio-
nal destination for great founders. 
Why now?
YW In my entire career, I've never experien-
ced a situation where talent has fl owed from 
south to north. At MaRS, some of our ventures 
are now reporting that over 30 percent of new 
applicants are coming from the U.S. If there is 
one certainty, it’s that talent fuels innovation, 
and we have a window of opportunity to capi-
talize on this reverse brain drain. This window 
is fi nite, and we may need to be a little less Ca-
nadian by unapologetically setting our sights 
to win globally. It’s Canada’s time and we need 
to be bold, to become a destination for the best 
and most promising entrepreneurs. 

Yung Wu, the newly appointed CEO of world-renowned MaRS Discovery District, 
shares his thoughts on innovation and economic development in Canada.
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Energy, and the resources used to produce 
it, is critical to our lives. We use energy to 
cook and heat our homes. Hospitals use 
energy to make us better. Energy helps 

us get around, and makes sure we have a full batte-
ry on our phones and computers.

“We are a society that is hugely dependent 
on energy, and we are becoming even more so,” 
says Lori Ackerman, mayor of Fort St. John. “And 
we don’t realize how dependent we are until the 
power goes out.”

Known locally as the Energetic City, Fort St. John 
has a young population, and is the largest city in 
northeastern British Columbia. It is also the regio-
nal centre for the resource sector, including oil and 
gas, forestry, and agriculture.

In many of Canada’s largest cities, resour-
ce development has almost become a dirty 
word. But Ackerman says Canadians need to be 
proud that we are a resource nation. “We need to 
change the conversation,” says Ackerman. “We 
have a world-class reputation for innovation in 
the resource sector, and the people working in 
the fi eld see opportunities every day to make in-
dustry more e�  cient and to leave a lighter en-
vironmental footprint. They get it. They live here 
and it’s their backyard.”

A history of innovation
Innovation and environmental sustainability 
have transformed the industry — if you walked 
through a mill today, it will look vastly di� erent 
than it did 20 years ago. Huge investments in 
technology have been made to decrease waste 
from resource extraction, and today some of the 
waste is used for other purposes, creating an 
even cleaner industry.

To increase the understanding of the energy 

sector, the City of Fort St. John has been leading 
energy literacy tours, which in part showcase 
ways the sector is reducing its environmen-
tal impact. “There needs to be more dialogue. 
Energy literacy is important,” says Ackerman. 
“People need to know what’s behind their light 
switch or thermostat.”

Industry leaders from other parts of Canada, 
and internationally, have visited Fort St. John to 
learn how the resource sector works with BC’s 
Oil and Commission, the industry regulator, to 
adhere to stringent environmental standards.

According to Ackerman, there is a remarkable op-
portunity for BC’s tech sector to connect with all our 
resource industries. The collaboration would create 
export knowledge and technology, which would be-
nefi t not only industry but all British Columbians. 
Ackerman encourages those who support the en-
ergy industry, and know its importance, to speak up 
and start the conversation. 

Ken Donohue

A City Full 
of Energy

We have 200 years of 
natural resource experience.

By actively rejecting energy projects, 
Canadians are in e� ect EXPORTING 
EMPLOYMENT to foreign countries.

fortstjohn.ca
If you are in 

favour of a strong economy, jobs, 
and clean energy – SPEAK UP!

Hey Canada! 

Opponents 
to industry 
are 3x 
more likely 
to speak 
out than 
supporters.
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Three hours north of Victoria, BC’s provincial capital, sits Campbell River 
— Vancouver Island’s third-largest city. It boasts spectacular natural be-
auty, blending ocean and mountain scenery, and is known as the Salmon 
Capital of the World, where fi sh jumping out of the water isn’t surprising. 
The community is now seeing a renaissance — attracting new businesses 
and young professionals who are drawn to its charm.
It wasn’t always this way. Nearly a decade ago, the ci-
ty was challenged by the closure of the Elk Falls mill si-
te, which employed more than 1,100 people at its peak 
and supported many ancillary businesses. “We had to 
change,” says the city’s mayor, Andy Adams. “Campbell 
River is not what it was decades ago. We have a vibrant 
arts and culture community and emerging food scene, 
and with the amenities and lifestyle the region o� ers, 
people can have a great work-life balance.”

Casting for new business pays o� 
With the goal of attracting new business and investment, 
the city modernized its business tax rate by making it more 
favourable. A plan to revitalize the downtown and attract 
anchor tenants by o� ering a fi ve-year tax break for new 
investment has paid o� . Seymour Pacifi c, a development 
company with interests across Western Canada, built a $17 
million head o�  ce in Campbell River, prompting others to 
set up shop in the city. In fact, over the past six years, more 
than $100 million worth of investments have been made 
in the city’s downtown. “These businesses employ people, 
which contributes to the economic health of our commu-
nity,” says Adams. “It’s exciting to see the city diversify from 
its past reliance on the resource sector.”

The city also invested in beautifi cation projects, where 
streets could be closed o�  to vehicles and host public 
events, such as concerts and movie screenings. The idea 
was to enhance the community not only for those who 
lived in the city but also for visitors. “If people go down-
town and fi nd a lively and entertaining environment, 
they are more likely to want to return,” says Adams.

Five years ago, an organization called the Young Profes-
sionals of Campbell River established themselves as the 
new face of business in the city. Young families are disco-

vering Campbell River as a place where you can have an 
excellent career and a great lifestyle — with a� ordable 
housing and a short work commute, while still remaining 
close to outdoor recreation. It’s also easy to connect by air 
to Vancouver, Calgary, and Edmonton. In fact, some medi-
cal specialists now live in Campbell River and commute a 
few days a week to work in Vancouver.

Investing in tech
If the city was to be successful in diversifying its bu-
sinesses, it had to look at the infrastructure needs for 
technology-based companies, such as virtual reality 
and gaming. “We knew we needed to build some infra-
structure,” says Adams. “What we heard was that small 
and medium-sized communities didn’t have the broad-
band technology required to support tech companies 
that employed 100–300 employees.” There were only a 
few other communities in BC, aside from Vancouver and 
Victoria, that had a competitive rate structure for bro-
adband, so Campbell River set about developing its own 
fi bre-optic network CRadvantage. The fi rst phase, a loop 
in the downtown core, recently launched, with fi ve buil-
dings connected to the network.

“This means when we are marketing to tech compa-
nies, we not only have the lifestyle advantage, but we also 
have the technology infrastructure to go along with it,” 
says Adams. “We’re looking at companies in Victoria, Van-
couver, and even Seattle, and making a pitch to them that 
they should set up a satellite o�  ce in Campbell River.” As 
a city where you can love where you work and play, this 
isn't a hard pitch. 

Ken Donohue

A Renaissance City:
Campbell River 
Remakes Itself
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From left to right: High on Ice Winter Fest, Canada Day, Ice Slides at Winter Fest, Farmer's Market | Fort St. John
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Business is booming at Innovative 
Automation in the City of Barrie, ON. 
The custom machine and robotics 
builder has more than doubled its 
revenue to over $40 million in the last 

three years and is moving into a new 62,500 
square foot facility this month. “The City of Barrie 
really puts out an effort to support growth,” says 
president and co-owner Steve Loftus. “I’ve had 
great success putting up a new building because 
they’ve been more than helpful.”

Companies like Innovative Automation have 
helped make Barrie one of the fastest growing 
business communities in Canada. Named one of the 
most entrepreneurial cities in Canada by the 
Canadian Federation of Independent Business, it 
boasts one of the lowest overall business cost 
structures for cities in the Northeastern United 
States and Central Canada, and has seen triple-digit 
growth in GDP over the past 10 years.

Barrie is an exciting place to be right now, due 
in no small part to a thriving manufacturing 
hub created by companies like Innovative 
Automation, which sells 90 percent of its products 
to the automotive sector. Half of its sales occur in 
Canada, with the other half split between Mexico 
and the U.S. With its new facilities, however, 
Innovative Automation is expanding into global 
markets, and recently sold its fi rst custom-built 
machinery in China.

The company has doubled its workforce in the last 
three years, echoing the astounding 560 percent 
growth in Barrie’s population over the last 40 years. 
“It’s a very young, motivated, and well-educated 
population,” says Loftus. In fact, the median age is 
37, with 61 percent of the workforce holding a post-
secondary education. “These people want to succeed 
and are driven, and I’ve got a place for them.”

Many new employees begin as co-op students 
from the automotive management program at 
Georgian College. Others are graduates of the 
program or recent university grads. For students 
who earned their post-secondary credentials 
outside of Barrie, many come to Barrie to fi nd a 
city that is thriving with career opportunities at 
companies like Innovative Automation. Loftus says 
graduating students keep coming back to Barrie 
because “we o� er a lifestyle that’s unique from other 
areas in Ontario.” That includes a vibrant sports, 
recreational, and cultural community for people of 
all ages, and a spectacular Lake Simcoe waterfront 
shoreline of which the city is justifi ably proud. 
Residents of other Ontario cities may spend hours 
commuting between work and home, but “those 
hours I get to spend with my family,” says Loftus.

At the same time, Barrie has the transportation 
and technology infrastructure to support its 
thriving economy, due to its close proximity to 
major highways, the Lake Simcoe Regional Airport 
and Pearson International Airport, and the GO 
commuter rail system. “You’re in Barrie 45 minutes 
after you leave Pearson,” says Loftus. “It’s very 
convenient, especially for foreign visitors, and a 
huge advantage for companies like us.”

The city’s two national fi bre optic lines, which 
connect to Canada’s primary data interconnection 
hub in Toronto, are drawing technology fi rms to 
Barrie. The city is also making key investments 
in infrastructure to support upcoming growth, 
including 5700 acres of land that are expected to see 
development starting in later 2018/early 2019.

The time is now to bring business to Barrie. With 
the city’s population of 142,000 projected to grow by 
70,000 over the next 15 years, Barrie still combines a 
thriving economy with a family-focused, connected 
community feel. Loftus, who was born and raised 
locally, still meets people on the street with whom 
he grew up. It’s that kind of lifestyle that will keep 
Barrie booming. 

Colin Ellis

INNOVATION

Rhonda Keenan
President & CEO, 

Peterborough & the Kawarthas 
Economic Development

Rhonda Keenan

Mediaplanet Innovation in advanced ma-
nufacturing is a hot topic right now. Why is 
it so important?
Karim Omri When creating new components, proces-
ses, or ideas there is always a set of constraints (or a box) 
based on current technology. Advanced manufacturing 
removes those constraints set by traditional manu-
facturing methods, and allows for virtually all types of 
components to be made, tested, and implemented.

This allows regional companies with great ideas to 

compete on a global market. Their products can be more 
e�  cient (creating less waste), allow for more accessibi-
lity, and provide the potential for greater profi tability.

MP How is advanced manufacturing and 
production helping Canadian businesses 
compete on a global stage?
KO Canada has a very creative and innovative work-
force. The added capability for Canadian workers to 
implement those creative ideas is what sets us apart 
and allows us to compete. Faster time to market can 
be achieved, which is crucial to success on a global 
stage where technology is changing so fast.

MP What is ICAMP doing to promote the 
growth and strength of Canadian industry?
KO ICAMP works directly with companies to pro-
vide them access, training, and exposure to some of 
the most cutting-edge pieces of technology available 

on the market. While doing that, the expertise of our 
employees can assist the companies in optimizing 
some of the processes to include these technologies.

MP What makes ICAMP di� erent from other 
innovation centres?
KO ICAMP is di� erent because it is run as a business 
rather than strictly a research entity. ICAMP is fully 
sta� ed with engineers, EITs, and technologists with 
industry experience. This allows ICAMP to provide 
the best service to our clients from both industry and 
research perspectives. 

Mediaplanet Waterloo Region is often re-
ferred to as the Silicon Valley of Canada. 
What about the region makes it so oppor-
tune for entrepreneurship and innovation? 
Tony LaMantia Waterloo is the most patent in-
tensive region in Canada with 11 times the national 
average and has the second highest start-up density 
per capita in North America. At the core of our entre-
preneurial and innovative mindset is the Universi-
ty of Waterloo’s unique inventor-owned Intellectu-
al Property (IP) Policy that attracts entrepreneurial 
thinkers, researchers, and industry partners to our 
community. This IP Policy is a huge draw because it 
fosters entrepreneurship and accelerates problem 
solving, which drives the development of disruptive 
new ideas and technologies. 

MP What is it about Waterloo Region that is 
attracting international recognition and fo-
reign investment from the likes of the U.S., 
Germany, U.K., France, and Japan? 
TL We are a welcoming community for ideas and glo-
bal mandates. Our globally significant strengths in in-
formation and communications technology (ICT), em-
bedded software and advanced manufacturing, our 
highly skilled talent pool, and a world-class collaborati-
ve support ecosystem are in place to ensure companies 
succeed. Add to this an optimal location in Southwes-
tern Ontario, offering quick access to key international 
markets, and our expanding and home-grown com-
panies, it’s no wonder our community is viewed as an 
ideal business partner for multinational organizations. 

MP Waterloo is one of Canada’s fas-
test-growing cities. What factors are contri-
buting to this growth?

TL There are multiple factors, including our diver-
se industrial base, renowned talent pool, world-class 
start-up ecosystem, location, and competitive cost ad-
vantage. In Waterloo, you can build a life without com-
promise — personally, professionally, and socially — 
and play an impactful role in inventing the future. 

Mediaplanet What makes the Peterborough 
and the Kawarthas community unique?
Rhonda Keenan Our business community takes 
an approach that's genuinely collaborative rather 
than fiercely competitive. Here, established busi-
nesses work closely with aspiring entrepreneurs and 
with our three post-secondary institutions to ensure 
that people are supported and welcome to contribute 
to the community’s economic vibrancy.

MP You are home to Canada’s treasured wa-
terway. How has your connection to water 
impacted the community?
RK The region’s industries — from manufacturing to 

tourism, and, more recently, cleantech — have been 
shaped by their connection to water. Our proximity to 
natural assets attracts people and companies with a 
commitment to sustainability, resulting in innovati-
ve cleantech start-ups and incredible research insti-
tutions at Trent University and Fleming College.

MP How are you adapting to changes in tra-
ditional industries and positioning yourself 
as a leader in other emerging sectors?
RK We're seeing a shift in our local economy and adap-
ting to ensure our community remains competitive 
and attractive. There's a real support for small business 
in our community. We're also looking to diversify our 
economy by playing to our strengths in cleantech and 

cultivating opportunities to grow this sector.

MP How is Peterborough and the Kawarthas 
contributing to innovation and entrepre-
neurship in Canada?
RK We're working with what's naturally here to 
build a successful innovation and entrepreneurship 
hub, especially with two recently developed assets: 
VentureNorth, an entrepreneurial hub in Downtown 
Peterborough, and Cleantech Commons at Trent Uni-
versity, a research and innovation park that focuses 
on our region’s strengths in cleantech, both in busi-
ness and academia. We're excited to see how this will 
take our community to the next level. 
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Barrie: The Time is Now

Waterloo Region

Peterborough and the Kawarthas
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Innovative Automation

Steve Loftus

SPONSORED BY

Tony LaMantia,
President & CEO, Waterloo EDC

Tony LaMantia,

Photo | Invest Barrie



Durham Region has long been the spark 
of industrial growth in the GTA. Forese-
eing the headwinds that would face the 
manufacturing industry, Durham Region 
embarked on futureproofi ng itself by be-
coming a key partner in the development 
of the Spark Centre. Located in the core 
of Oshawa, Spark Centre has become an 
innovation hub to the region and an ad-
vocate for many of the innovations that 
have come out of Durham, long known as 
an auto-manufacturing mecca.

Spark Centre was designed to support Durham 
Region and Northumberland County’s journey 
to become a globally recognized technology and 
innovation ecosystem. With a goal of developing 
and growing competitive, world-class busines-
ses, it’s mission is serving entrepreneurs focu-
sed on innovation and technology requiring 
knowledge and support in order to thrive.

“Primarily, we work to improve Durham Re-
gion and Northumberland County’s competiti-
veness and visibility as a world-class innovation 
cluster. We elevate the key industry sectors in-
cluding energy, health sciences, manufacturing, 
innovative technology, agri-business, and clean 
tech” says new Spark Centre President and CEO 
Sherry Colbourne, a Canadian entrepreneur who 
has recently returned to Ontario from a four-year 

entrepreneurial sabbatical in the Middle East, 
where she co-founded Startup Oman.

History of Spark Centre
In December of 2010, the Ontario Ministry 
of Research and Innovation announced the 
funding and launch of Innovation Durham 
Northumberland (IDN). Within the fi rst few 
months, IDN had a new look and feel under a 
revised brand, Spark Centre. The idea was for 
Spark Centre to work cooperatively with local 
entrepreneurs and organizations to cultivate 
and support a strong entrepreneurship cultu-
re within Durham Region and Northumber-
land County.

In 2013, Spark moved its o�  ce to one of Dur-
ham’s newest collaborative working spaces for 
entrepreneurs and small businesses, Core 21, 
and in 2014, Spark Centre incorporated as Spark 
Commercialization and Innovation Centre. se-
parating it from the DSEA. In 2015, Durham Re-
gion’s fi rst dedicated start-up incubator, The 
Loft, was opened by Spark on the second fl oor 
of Core21, with 92 seats for local entrepreneurs.

International Strategy Focus
Durham Region’s Foreign Direct Investment 
(FDI) Strategy now includes the Spark Centre. 
In 2012, the Region of Durham and the Chang-
ping District of Beijing Municipality of China 

established a government relationship. Most 
recently, the opening of the Spark Centre Of-
fi ce within the Beijing Future Science Park 
(BFSP) was announced with the intention of 
building a strong partnership between both 
innovative organizations.

Spark Centre was also recently designated as 
a facilitator of Canada’s Startup Visa Program 
and has partnered with the region to o� er the 
Soft Landing Program which will assist inter-
national entrepreneurs and businesses in un-
derstanding the ins and outs of doing business 
in Canada and Ontario.

Spark clients making sparks beyond 
Durham Region
Many of the clients that Spark has supported 
are now poised to make a di� erence in their 
chosen fi elds. DashMD is an Ignite award win-
ner focused on providing patients with the 
tools and resources they need to successful-
ly traverse their road to recovery after a visit 
to the hospital. Another Ignite award winner 
is Zambah. The mobile application platform, 
which is dedicated to exposing and promoting 
independent music artists to a wide variety of 
new fans and infl uencers, is also Thrive Certi-
fi ed and the recipient of an angel investment.

One of the most exciting companies currently 
operating out of the Spark Centre is WeTraq. Led 
by Ishaan Singla, WeTraq is developing a small 
credit card-sized device that helps ease the anx-

ieties of families and caregivers by ensuring 
they can monitor the location of their loved ones 
anytime and anywhere across the globe!

“Spark has provided us with an amazing 
platform to build credibility around our pro-
duct and the team behind it,” says Singla. “It’s 
in large part because of the resources they have 
provided that we have secured government 
funding and are launching a major crowdfun-
ding campaign in March.”

If you’re interested in taking your business 
to the next level or you’re an international bu-
siness wishing to access the North American 
market, why not reach out to Spark Centre in 
Durham Region and establish your business in 
an a� ordable and booming ecosystem. 

Gavin Davidson

Moncton, New Brunswick’s largest city, has 
been called the politest city in Canada and 
the most competitive on the eastern seabo-
ard. That almost sums up why business is boo-
ming in Moncton.

1     Moncton is growing up
Moncton’s population has grown almost 10 per-
cent in the past decade, nearly twice the natio-
nal rate. Yet it remains a� ordable — the average 
family income of $62,871 goes a long way when 
the average house costs $165,500. Moncton is 
the fastest-growing metro area in Atlantic Ca-
nada, Mayor Dawn Arnold says. With building 
permits in the city expected to reach nearly 
a quarter-billion dollars for the fi rst time this 
year, and a $104 million sports and entertain-
ment complex set to open downtown in 2018, 
Moncton is ready for the future.

2     Moncton is open for business
That’s what Mayor Dawn Arnold keeps telling 
everyone. Not only does the growth propel bu-
siness confi dence, but with a metro area po-
pulation of 144,000, Moncton is still small eno-
ugh to limit the red tape. “We’re really trying 

to create an environment for business to be 
successful. You can get a building permit here 
in fi ve days. There aren’t many places you can 
do that,” says Arnold. “Now is the time for the 
mid-size city.” And Atlantic Canada’s famous 
friendliness extends to the business commu-
nity — you can even get a meeting with the 
mayor. A projected economic growth rate of 
two percent in 2018 is a bright spot for the pro-
vince, while keeping the cost of living stable.

3     It’s diverse — and diversifying
According to the most recent census fi gu-
res, the City of Moncton’s immigrant popula-
tion has doubled since the 2011–2016 period to 
about 7.4 percent. The city was the fi rst in New 
Brunswick to hire an immigration strategy 
o�  cer. “We do everything possible to make 
sure newcomers integrate into the commu-
nity and that they want to stay here,” Arnold 
says. While the knowledge-based sector drives 
a large part of the economy, the skilled work 
force is thriving, thanks to the numerous uni-
versities in the region. Nearby Mount Allison 
has been ranked fi rst by Maclean’s magazine 
19 times, including this year, the Université de 

Moncton attracts many francophones from 
the region and abroad, and community colle-
ges bring in many students looking to upgra-
de their technical skills, says Arnold.

4     The tech sector is growing
Moncton is home to over one hundred IT fi rms, 
according to the mayor’s o�  ce, with over 2,400 
people employed in the tech sector.

In collaboration with local and provincial go-
vernments, Toronto-based fi nancial technology 
fi rm Dream Payments opened their fi rst “centre 
of excellence” in downtown Moncton this July. 
The company recently signed a deal with IBM to 
bring their mobile payment technology to the 
U.S. market, and expects to bring 125 new jobs to 
the city over the next three years.

“All the cool new things we’re doing come 
out of the Moncton o�  ce,” says Dream Pay-
ments chief marketing o�  cer Christian Ali. 
They also relocated engineering sta�  and their 
families from Ontario, Russia, and Vietnam.

“You’re looking for a balance of business 
success, technology, standard of living, and 
lifestyle. It’s peoples’ families we’re thinking 
about as well,” Ali says.

5     It’s cost-e� ective
Moncton has topped the list for most 
cost-competitive city in Canada by KPMG 
for four consecutive studies, based on factors 
such as labour, facilities, transportation, utili-
ties, and taxes. All that for a city with a vibrant 
arts and culture scene, hip local breweries, an 
authentic community feeling, and a� ordable 
property values. Overall, “There’s an amazing 
momentum in the city right now,” Arnold 
says. “You can really feel it in the air: people 
are positive and people are investing.” 

Ken Donohue

Christian Ali
Chief Marketing O�  cer, 

Dream Payments

Christian Ali

Dawn Arnold
Mayor, Moncton

Dawn ArnoldFind out more by heading to Monctonwins.ca
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Spark Centre Sparks Technology 
Boom in Durham Region
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